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Special Olympics BC is dedicated to enriching the lives of individuals with 
intellectual disabilities through sport. Through the power and joy of 

sports, athletes with intellectual disabilities discover new strengths, skills, and 

success. They also inspire their communities to open their hearts to a wider world 

of human talents and potential.

Special Olympics BC delivers year-round, high-quality sport programs and 

competitions for people with intellectual disabilities in 55 communities throughout 

the province, involving more than 5,200 athletes and 4,300 volunteers. Our 

empowering programs and training opportunities include 18 summer and winter 
sports, youth programs, health and fitness programming, and leadership and 

professional development training for both athletes and volunteers.

Thanks to Special Olympics BC’s dedicated volunteer coaches and program 

organizers, our low-to-no cost programs create countless benefits for all 

participants as well as the communities around them. Special Olympics helps 
athletes build their confidence, health, and self-esteem, along with many other life 

skills. When communities see athletes with intellectual disabilities in action, their 

abilities change attitudes and bring people together, creating a more 

inclusive world.

instill confidence, self-esteem and other life skills 
in athletes

create health and wellness

change attitudes by opening hearts and minds to 
the abilities of people with intellectual disabilities

create more inclusive communities

With the help of trained coaches and dedicated volunteers, 

our low-to-no cost programs…

Who We Are



Provincial Revenue Streams
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Athlete / volunteer visits Partnerships
- Government 
- Corporate
- Grants 

Donations
- Individual
- Corporate
- Foundations

Events
- 3rd Party
- Proprietary

Misc
- Legacy giving
- Endowments
- Etc



National Partners
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(Also includes Safeway and 
Thrifty’s brands)

Check stand campaign 

Athlete / volunteer visits

Signature donut campaigns

Athlete / volunteer visits 



Provincial Partners
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Level 1 Sponsors
Government of BC

Government of Canada
Law Enforcement Torch Run

motionball

Level 2 Sponsors
New Car Dealers Association

Newmont Canada
Sobeys

Wheaton Precious Metals

Level 3 Sponsors 
Prospera Credit Union

Canaccord Genuity
TD

Pan American Silver

Level 4 Sponsors 
Signature Athletics

Tim Hortons
Methanex

Home Hardware



Events
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FEBRUARY MARCH JUNE SEPTEMBER NOVEMBER

VANCOUVER KELOWNA



Local Fundraising
Tips & Resources



Local Committees 

SOBC has 55 “Locals” run programing and recruit 
athletes at the community level.

For the most part (there are exceptions) each Local 

committee is comprised of volunteers including:

- Coaching Coordinator

- Facilities Coordinator

- Secretary

- Treasurer

- Volunteer Coordinator

- Fundraising Coordinator 

- Registration Coordinator 

- PR Coordinator 
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Fundraising Coordinator 

The Fundraising Coordinator works alongside the 
Provincial Office Fund Development team and is 

responsible for;

- Developing an annual fundraising plan

- Grant applications

- Fundraising events (at least 1 per year)

- Corporate sponsorship / donations

- Supporting provincial corporate activations 
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Fundraising Plan

Outlining what you are setting out to accomplish is the first step. All 
our Locals create an annual plan that outlines;

- Funding opportunities (grants, events, government etc)

- Strategies and tactics

- Timelines

- Key partners
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Fundraising Events

Properly staged, events can raise significant dollars for 
your while attracting the attention of potential 

constituents (volunteers, donors, and sponsors). 

Remember, events are not always solely about raising 
money, they are also an excellent way to raise awareness 

in your community. Keep this in mind during the planning 
process. 

To manage an effective and successful event, you need to 
ensure that you: 

- Build a strong committee that can assist in planning 

and coordinating the event. 

- Identify and define tasks and responsibilities. 

- Assign those defined tasks and responsibilities to 
appropriate individuals or teams. 

- Provide a work plan and an organizational structure.
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Building a committee 
Assign an Event Chairperson and a team of energetic 
volunteers that are dedicated to the task at hand. Special 

events are time consuming, detail oriented ventures that 

require a lot of effort for the return on your investment. 
Involving a group of people in planning and organizing a 

special event enables you to benefit from their diverse 
skills, contacts and ideas. 

Recruiting Committee Members 

When building a committee for your event: 

- Invite people who are interested, motivated and who 

have a set of skills and/or contacts that are useful for 
your particular event. 

- Limit the size of the committee. Find a strong, small 
group as opposed to a large, difficult-to-manage 

collection of people. 

- Develop a written job description for each individual
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Develop Event Plan

Gather Information 

What does running this event involve? 

- What is the minimum number of people/supporters we 

need in order to move forward with the event? Who are 
the ‘experts’ out there who can advise us? 

- What are the facilities that we require to hold this event? 

- Who is the target audience for this event? 

- What are the revenue streams?

Create a budget

Create a project plan
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Develop Event Plan
SPONSORSHIP

Sponsorship is an area where personal connections are 
invaluable. Ask the members of your committee if they have 

any connections to local businesses and if they are 
comfortable approaching their contacts with your 

sponsorship package. 

SPONSORSHIP PACKAGE 

Each of your events may present a different set of benefits 

and opportunities for your sponsors. Be sure to tailor your 
pitch to highlight the unique benefits of your specific event. 

Every package or proposal should include: -

- A personalized letter of introduction to the organization 

and your event 

- A “menu” of opportunities for potential sponsors to 

choose from with clearly defined benefits for each level 

of sponsorship
14



Sponsorship Do’s 

- Start early (6-10 months out)

- Respect relationships

- Deadlines!

- Keep records 

- Sell your benefits

- Tailor your proposal to each company

- Add value 

We’re here to help!
If you’d like to learn more about 

getting involved with LETR events, 

please contact us!

Meg Ishida
Fund Development Coordinator (Events)

mishida@specialolympics.bc.ca
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Fundraising Events

Ideas

• Raffles / 50/50

• BBQ, Pancake Breakfast, Bake Sale

• Walk-a-thon

• Tournaments (Golf, Bocce, Bowling)

• Pub Nights 

Tips

• Keep events simple

• Collaborate with other Locals or utilize other local 

events

• Partner with local organizations
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Sponsorship vs Donation

Sponsorship should not be confused with philanthropy. While 

foundations give philanthropically, i.e. without any commercial 

incentive, corporations tend to give out of ‘enlightened self-

interest’. In other words they are going to expect something in 

return. Most commonly, it’s access to or enhancing their profile in 

a market they covet.

If an organization receives a tax receipt for their donation, they 

can not in turn receive recognition publicly. 

Ex; Coca-Cola gives you $10,000 so you recognize them on your 

website as a sponsor (logo placement etc). They can not also 

receive a tax receipt. 

We’re here to help!
If you’d like to learn more about 

getting involved with LETR events, 

please contact us!

Meg Ishida
Fund Development Coordinator (Events)

mishida@specialolympics.bc.ca
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Campaigns 

Cause marketing campaigns are another great way to raise funds. 

Know a local company that might be willing to collect an extra $1 

for you at the cash? This is a wonderful way to elicit excellent 

partnerships and elevate your brand. 
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Grants

- Community Gaming Grants

- Hosting BC Grant

- Community Grants

- Many local foundations have 

community interests. 

- ex: The Victoria Foundation, the Salt 

Spring Island Foundation 
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Donations

Soliciting your existing community for cash donations is a 

wonderful way to engage people who already support you. The 

easier you can make it to donate to your Local the more likely you 

are to secure individual donors. Today, one of the easiest ways to 

donate is through a charity’s website.

Being thoughtful with your asks is critical to stewarding donors 

effectively. In a communications cycle with a donor, I would 

generally suggestion within a calendar year:

- 2-3 emails ”we need your support”

- 2-3 emails showcasing the work you are doing and why you 

need the support

- Never ask twice in a row.
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Thank you!


